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Introduction
For over a decade now, humans have gone great lengths to incorporate technological advancements in almost every sector. One of the presiding incentives for this advancement has been inclined to the possibilities of having to increase people's well-being more so through medicine. By incorporating technology into medicine, doctors and scientists have overcome several barriers thanks to their development of more intricate and accurate technology. Prosthetic creation, aiding of wounded soldiers on the battlefield, and earlier detection of cancer in kids using nanotechnology are just some ways technology has impacted the healthcare industry (Nielsen & Lam, 2011). Besides the tangible benefits that have been attached to it, technology has also been significant in reducing tremendous reducing the cost of healthcare to a greater extent, improved access to healthcare services, and quality. The Healthcare industry, whose NAICS code is 622110, has been very much intertwined with technology in today's century. Thus, in line with today's advent of social media, it is without a doubt that the industry has been impacted positively.
Findings
Facebook, WhatsApp, YouTube, Instagram, and Twitter, among many other social media sites, have been pivotal in spreading technology's effectiveness across every sector. There is arguably no company or organization that doesn't have a social media page. Healthcare institutions have been using social media platforms to advance themselves and market themselves to the public (Science Museum, 2011). The digital marketing that the industry has been involved in has ensured that people get quality medical service at an affordable cost. Top-notch management of various facilities in the industry has been made possible by social media. Thus, their excellent reputation has sold them to the public who have been more than happy for the superb work that has been ongoing in the healthcare industry. The good work has also been extended to public health monitoring, whereby taking people's details and recording them has not been that difficult compared to the traditional methods of data collection.
Digital marketing
Digital marketing has steadily and hugely been evolving every day. Its infusion into every possible industry has made it become a significant source of online marketing for various organizations and corporations. Traditional marketing methods have been abandoned due to their ineffectiveness compared to digital marketing and, thus, why it has been adopted in the healthcare industry, among many other industries. The continued use of social media has had a great impact on its users as far as healthcare is concerned. Through social media, people have been sharing online about various doctors and health facilities that provide quality services, and thus, one can recommend someone to it. It is more mouth marketing for these institutions or doctors because people tend to share recommendations for a good hospital, doctors, or even a medical drug that may be effective in treating certain illnesses. Approximately 40% of people have indicated that social media has impacted the decisions they have made concerning their health. The use of social media in the sharing of professional knowledge concerning healthcare attracts many people. For instance, the Covid-19 pandemic has been publicized thus, making people aware of the disease, how deadly it is, and ways by which individuals can protect themselves from it. People have very much been inclined to social media when it comes to healthcare matters; people now prefer researching their condition before visiting a doctor.
Public Health monitoring
It is arguably correct to ascertain that in all the ways technology has been able to improve people's lives globally, none of them have been of significance as the technological advances in medicine.  Life is precious, and thus, if an invention seeks to safeguard or prolong that life, then that invention will be of great significance to the people just like the many that have revolutionized the healthcare industry. Doctors have been using technology to follow up on patients in remote locations, and as such, this has played a massive role in saving time and money that would have been incurred in commuting. The technology has been great for patients with chronic illnesses in the sense that these tools can allow systems to monitor the health of a patient from a distance. Devices such as the pacemakers for patients with heart disease automatically send data to remote health centers. There is also the wearable technology whose significance is quickly growing thanks to its ability to collect data that help doctors and patients monitor and assess the wear's health. The devices are also helpful in assisting the authorities concerning a severe medical issue that an individual may be having (Sans & Morilla, 2017). In light with the Covid-19 pandemic, it's just a matter of time before an invention that will help monitor or identify a corona patient without necessarily having to test the patient be released to the world. The wearable technology can be worn like wristbands or watches, and through that, they allow an individual to take an active role in their health.
Reputation management
For quite some time, many hospitals had disparate information systems that were known to be unreliable in their ability to share and transfer patient records. The advent of EHRs saw the problem of record-keeping, among many other managerial problems being solved. The technology has helped doctors to have real-time access to a patient's entire medical history, including the treatment plans, allergies to medications, lab test results, and diagnosis details. As such, this has helped foster better health outcomes while reducing costs for both the hospital and the patient (Snyder, et al., 2011). Issues such as medical errors have also been negated, and as such, thereby leading to improved patient safety and diagnostics. Patient engagement has also improved, and thanks to enhanced care coordination. Based on this, several hospitals' good reputation has traveled far wide through social media that has, in turn, seen people being attracted to seek medical attention from these facilities. 
Research Question
How is Social media affecting the Healthcare industry?
Recommendations
Technology through social media has had a great impact on the healthcare industry. Many devices that seek to improve people's health have been developed, but inasmuch as that is the case, the accessibility of these devices has remained a huge problem. It may seem unbelievable that today there are people that still don't know about social media, but that is the situation in many parts of the world. As such, it would be great if technology reaches such people so as they benefit like others. The affordability of the devices is also an issue that should be addressed, and a subsidy should probably be offered to the poor.
Conclusion
The world is technologically growing every day in all angles, and the healthcare industry is tightly attached to that growth. Digital marketing, improved public health monitoring, and growing good reputation management in the healthcare industry are all attributes of social media through technology. But even with these advancements, it shouldn't be forgotten that other places have been reached with these technologies and, thus, great if they considered in all these developments. 
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